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Topic maps revisited

A FE\(/ months ago I wrote about topic

maps and how online classiflcation techniques

and technologies are eniofing significant

uptake by organisations. In case you missed

that article, topic maps are an open standatd

for capturing knowledge in the form of

topics (people, places, proiects, companies

etc), the connections between these topics

(associations) and the relationship these topics

have to pieces of information, such as web

pages, documents etc.

Topic maps can help you organise and

find information over vast information

corpuses as well as capturing the details and

nuances of subde knowledge models. From

building richer information websites through

to aggregating and providing access to

disparare informarion resource s. topic maps

are a unique and powerful phenomenon.

The creation of topJevel topic pages that

are based on user behaviour is just brilliant.

I'11 give )'ou an example. Let's say you are a

large grocery stote. Your aisles and shelves

are, in effect, your product classification

taxonomy, which means you can now offer

online shopping. As a user of such a servtce

myself, I know vou must leatn how the store

organises its products so you can find them.

After about six months using the site, you can

finaily navigate reasonably well, but tend to

rely on the search engine and on "your

favourites" or "your usual" lists, so you end

up ordering the same products everv week

because you have trouble frnding other things.

Do you know how many weeks in a tow I've

made a chicken stir-fr1,?

An1.way, back to the topic at hand. Lett

think about a wodd where the aisies and

shelves are left in tact AND topJevel topics

are introduced. You could have a topic page

called "I{id's Parties" or "\'X/edding

Annivetsaries", with topic tags to aggregate

all the products horizontally across the site.

This would give users additional navigation

options without disrupting the taxonomy of

the existing site, which is likely to be tied into

back-end systems.

For further information on topic maps,

visit www:networkedplanet.com. As alwa1's,

any comments on this topic are gratefully

teceived. Please drop me a note at

lynda@foutsquatemedia.net. r
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Abbey banks on intranet
bookstore
By Kate Clifton

ABBEY HAS comPleted a

restructure of its intetnal infor-

mation svstems, an initiatrve

that has seen the consoldation

of eight departmental intranets,

and the migration of 100,000

pages of technical manuals tcr

an onLine repository.
-Ihe companv's 22,000

emplovees nou,' have instant

access to i ts 'Bookstore'- a

databrse  o f  p roducr  po l i c ies

and proccdures, r'ia the

lntranet consolidation resolved. ,,The user no$/ gets a

singL s)stcm to see al l  the

in f i ' rmrdon rhe l  need and rhe l

can use sales and technical data

as  par t  oF th t  s rme in fo rmar ion

set. They can also search all the

information in a single seatch,"

sar s Perer Greenfield. ctnl in,

channels manager at Abbel'.
"For those r l-rer do nor search,

the navigation is the same frrt

a1l information and this makes

access easiet and quicker."

It is hoped that the sYstem

will also boost Abbey's regula-

torv compliance and corporate

goverflance effotts, bv making

the most up-to-date Product
informarion ar ai lable to irs

cus tomers .  A l l  f inanc ia l  insd tu-

tions in the UI{ must adhere to

standards set out in the

Financial Setvices Act a

Credit Consumer Act -

in which effective audit

and archiving sYstems cl

a positive influence.
"The neq' system all

to ro11 back more easilv

vetsions of information

also controls who can at

the release of informatir

more closely In the krnl

we will have a safet ancl

to rr:ffieve atchive, u'hic

give us greater confiden

compliance and custom

service," says Gteenfiek

Abbev deplol,ed u'e

content technologY fror

Text to facilitate the Pr<
wwu.aPeiltexl.cot//.

intranet. The s,vstem lncorPo

rates an audit trail facility that

staff can use to access Product
specifications from uP to firre

vcars ago, enabling instant

checks  rnd  re r i f i car ion  o f

poJicies or mortgages on the

dr tc  ther  wetc  purchrscd .

Prcviousl l ,  r iLhoueh cerrain

manuals wcre available online,

they u'ete separate ftom

Abbcyt other sYstems, a

problem that the Proicct has


